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When I design an identity, I study the market and the competitors as
well seeking for the target audience, to reach the persona of this
audience, which is the base for the identity. So I design a custom
identity not only for the field of business but also for its environment
and audience.You'll never find meaningless detail, but elements that
comprehensively complete each other to form an active and strong
identity that can serve marketing functions and stands for uniqueness
and targeting.
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I can:

. Design a professinal logo, and a

whole brand identity that follows
the design trends as well as the
academic criteria of design.

. Design Ui/Ux for websites and
. apps.

Design all printable materials for

. companies and foundations.

Design a professional company
profile that can focuson
competitive advantages.

And I am about to present some of
my work and projects I've done
later in this document.
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The logo is simple, yet creative. The main
concept of the property concept itself is the
key. We made the logo out of the shape of a
key and still you can read the brand name
"owner" which emphasise the meaning of
all brand concept.
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